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Later lights out due to bedtime browsing


Brits hitting the hay an hour and a half later than ten years ago



Broadband is cramping our bedtime style - sex life suffering for 15% of the nation



Social networks and catch up TV most popular

Social networking and 24 hour broadband access have been revealed as the reasons behind a shift in
the bedtime habits of Brits, according to a nationwide report published today.
Brits are now going to sleep up to an hour and a half later because they’re surfing the net and chatting
on Facebook in bed, the study by Ofcom-accredited comparison site broadbandchoices.co.uk found.
Nearly half (46%)1 of those questioned spend up to 90 minutes2 on laptops, tablets and smartphones
from between the sheets, pushing the average time they fall asleep back to midnight, compared to an
average of 10:30pm ten years ago.
This extra time online is having a knock on effect on the nation’s nookie, with fifteen per cent of adults
admitting that using the latest gadgets in bed has led to them having less sex.
The trend for ‘Bedtime Browsing’ means the average Brit is sleeping for seven and a half hours less
than ten years ago during a working week – that’s a staggering 360 hours a year less, as the
influence of hand-held broadband technology creeps into the nation’s bedrooms.

The favourite online nocturnal activity for 25% of the population is browsing the web, while 15%
choose to catch up on their favourite TV shows with on-demand TV services. One in ten (13%) chat to
friends and family on social networks before turning out the light.
Dominic Baliszewski, telecoms expert from broadbandchoices, comments: “We’re not surprised
people are turning on for the night, rather than turning in. Broadband has become an essential utility with so much entertainment available online and so many devices with which to enjoy it, people are
using every minute of their free time to get online.”
Unsurprisingly, the survey found that under ‘30s are the most active on social networks in bed, with
67% of those questioned tweeting and updating Facebook from under the covers.

1

One Poll survey of 2000 people, 83% said they spent up to 1.5hrs in bed before sleeping. 55% of these people
said they were using an internet enabled device in that time = 46% of the total number questioned
2
83% of total said they spend 1.5 hours awake before falling asleep

Under ‘20s are most likely to use a smartphone at bedtime, with 25% browsing the net on their
handheld device.
Debbie Fox, 28, from Essex, said “I often work late and by the time I’ve got home and had something
to eat I’ve usually missed anything that I might have wanted to watch on TV and it’s too late to call my
friends. I always end up taking my laptop and phone to bed with me and make the most of all that’s
available online in the comfort of my bed – I can see what my friends have been up to and watch
catch up TV when it suits me.”
Dominic continued: “There has been an explosion of broadband providers over the last 10 years and
services are improving all the time, which has contributed to an ‘online all the time’ culture. However,
24-hour connectivity needn’t cost the earth. Make sure you are not overpaying for your broadband by
using an Ofcom-accredited comparison site to check the deals available in your postcode and
regularly switching.”

Not surprisingly the survey also revealed that the traditional pre-slumber pastime of reading is still the
most popular with the over ‘60s, with nearly half of those questioned settling down with good old
fashioned paper book before the lights go out.
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About Us:
broadbandchoices.co.uk is a free, impartial and award winning price comparison site with over 50
staff based in central London.
We are the UK’s number 1, Ofcom accredited comparison company for fixed line communications
services - broadband, home phone and digital TV.
Our broadband and home phone comparison services have the much sought after Ofcom
accreditation, and our spokespeople are widely quoted in the national press and broadcast media.

Our website attracts over 1.8 million visitors per month, and every month we help thousands of
customers find better deals on their broadband, phone and digital TV services.

Our white label programme provides the cutting-edge technology behind some of the biggest names
in the comparison market including: Comparethemarket.com, Confused.com and GoCompare.com.

